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ABSTRACT 

The problem behind this research is the high hedonic lifestyle of class IX students at 
SMP Negeri 1 Jalaksana. There are several factors that cause students' high hedonic 
lifestyle, namely, the intensity of use of social media, peers and economic literacy. This 

research aims to describe whether economic literacy moderates social media on the 
influence of students' hedonic lifestyles. Does economic literacy moderate peers' 

influence on students' hedonic lifestyles? The method used in this research is a survey 
method with descriptive and verification analysis with a sample of 354 class IX 
students at SMP Negeri 1 Jalakasana. The instrument used in this research is a 

questionnaire that measures attitudes and behavior scales with 5 (five) alternative 
answers. The data analysis technique used is to test the moderated regression model. 

Based on the research results, the following results were obtained: The intensity of use 
of social media and peers on students' hedonic lifestyle, after being moderated by 
economic literacy with a Beta value of 0.2330, and a t-count value of X1 = 3.336 with 

a sig value = 0.03 < 0.05 in other words, there is a positive influence between social 
media on hedonic lifestyle; Furthermore, it was found that the Beta "beta" value was 
0.252 and tcount Apart from that, it is known that the "beta" value is -0.240 and the t-

count value of Mo = 2.271 with a sig value = 0.010 < 0.05, thus economic literacy 
influences hedonic lifestyle; then it is known that the "beta" value is 0.250 and tcount 

In other words, economic literacy moderates the influence of social media on hedonic 
lifestyle; and it is known that the "beta" value is 0.190 and tcount In other words, 
economic literacy moderates the influence of peers on hedonic lifestyle. It can be 

concluded that the test results also show that the social media*economic literacy 
variable (X1*M) and the peer*economic literacy variable (X2*M) show a significant 

influence. significant, it can be concluded that the economic literacy variable (Variable 
M) moderates the influence of social media (variable X1) and peers (variable X2) on 
hedonic lifestyle (variable Y), so the moderation is called Quasi Moderation 
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INTRODUCTION  

Students are a group of people who are teenagers, teenagers show an age of 

growth and self-discovery. Often teenagers show less reasonable behavior and tend to 

be more responsive to elements that are specific to them, for example the decision to 

buy something (Grohmann et al., 2015). Adolescents tend to be wasteful, less able to 

socialize and appearance becomes more of a focus than performance. This condition 

cannot be separated from the support of rapidly developing technology such as 

increasing e-commerce accessibility, modern and practical communication tools and easy 

access to social media, so that messages can be spread quickly and can be accessed 

easily (Yuliana, 2022) . This situation shows that teenagers will be faced with various 

things that will affect their lives, including lifestyle. 
 

What is meant by lifestyle is a person's way of life which is manifested in their 

activities, interests and desires (Melina & Wulandari, 2018). from (Mowen, J. SiswaC., 

& Minor, 2002), lifestyle can be seen from the way one spends money and allocates 

one's time. Lifestyle describes how a person as a whole relates to his environment. 

Kasali stated that lifestyle shows how a person spends his money and time which is 

manifested in activities, opinions and interests.  
As stated by Ibrahim in Masmuadi; 2007 Nowadays, lifestyle is not only a problem 

for certain groups. The lifestyle offered through advertising is now more likely to develop 

freely and be more diverse, ultimately it will be neutral so that it will be easy to imitate 

and be used by everyone as they wish. There are other values involved in this which are 

emotional in nature or what has become known as hedonic.  
Susanto (in Masmudi; 2007) describes a hedonic lifestyle with characteristics 

including: engaging in activities to achieve enjoyment in life, most of his attention is 

directed outside the home, finds it easy to make friends even though he is picky, 

becomes the center of attention, free time is only for playing and most group 

members mean people who are well off.  
The description of a hedonic lifestyle as presented by Susanto (in Masmudi, 

2007) shows characteristics, including: directing all activities to achieve a delicious 

life, activities and attention are more directed outside the residence, easy to get 

close to and make friends even though they are picky, always wants attention, free 

time is just for playing and most of the friends in his group are well-off people.  
The hedonic lifestyle is a lifestyle that is currently widespread in almost all 

circles, including those affecting junior high school students. Based on the results of 

initial research conducted on several students (34) at SMP Negeri 1 Jalaksana, it is 

known that there are problems relating to students' hedonic lifestyle which can be 

described as follows: 
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From the results of the questionnaire of 34 class IX students at SMPN 1 

Jalaksana, the results were 66.58% in the good category, meaning there is a strong 

influence on the hedonic lifestyle. The meaning of this data shows that class IX 

students at SMPN 1 Jalaksana show indicators of a hedonic lifestyle. 
 

Based on the pre-research results, several causes were identified, such as social 

media, peers and economic literacy. Armstrong (in Nugrahani, 2003) suggests 

several factors that influence a hedonic lifestyle, some of which come from within or 

internal factors and from outside or external factors. Internal factors include 

attitudes, experiences and observations, personality, self-concept, motives and 

perceptions, while external factors include reference groups, family, social class and 

culture. In this case the researcher focuses more on the influence of social media, in 

this case social media TikTok, peers which is moderated by economic literacy. 
 

Social media (Social Networking) is online media where users participate, share 

and create blogs, social networks or wikis, social networks, forums and virtual worlds 

(Putri et al., 2016). 
 

Throughout the world social media has become a choice, thereby influencing 

consumer behavior including students. Through social media, authentic information 

from all parts of the world can be received anytime and anywhere without time limits 

with various electronic devices, such as mobile phones, laptops or computers, which 

allows consumers or customers to make comparisons and interactions where 

communication occurs. two-way effectiveness occurs (Bernhardt et al., 2012). 

Students are one part of the population group that is most easily affected by 

changes due to globalization, especially changes related to current issues. Not a few 

students use the results of technological developments without limits, so that it 

influences their lifestyle. 
 

Previous research on the impact of using social media on the hedonic lifestyle 

of Tarumanagara University students shows that social media has a positive and 

significant effect on hedonic lifestyles. The influence of social media on hedonic 

lifestyle is 88.8%. 
 

Apart from social media, factors that influence students' hedonic lifestyles are 

their peers. According to Mu'tadi (in Wirawan 2008) explains that peers are a group 

of people who are the same age and belong to the same social group. Peers are the 

same social group as at the same age level. 
 

A peer is someone with approximately the same level of maturity (Santrok, 

2006). (Aminah & Nurdianah, 2019) say, in early adulthood the word peer usually 

means peers, namely a group of people (of the same age) who have relatively the 

same similarities and enjoyment. 
 

Peer relationships have both good and bad influences. Usually someone who is in a 

peer group will always imitate whatever other group members do. The interactions and 

solidarity that occur in peer groups as a form of proof that they are part of the group will 

certainly influence the group members (Aminah & Nurdianah, 2019) 
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In social interactions, students as teenagers often experience acceptance and 

rejection from their peers. One way to avoid peer rejection, teenagers tend to follow 

things done by members of their peer group so that their group remains well 

received (Mappiare, 1982). 
 

Referring to the results of research conducted by Tsarenko et al., (2013), peer 

group friendships have a significant influence on students' consumptive behavior. 
 

The results of similar research conducted by Susanto (2016), obtained data that 

peer interactions had an influence of 70.04% on the character of students at SMP 

Negeri 25 Purworejo. Parental parenting styles have an influence of 16.30% on the 

character of students at SMPN 25 Purworejo. These data show that the influence of 

peer relationships is greater in various ways, which will later influence the character 

of adolescents such as attitudes, self-identity and adolescent behavior. 
 

In other similar research that uses peer variables, the results can be concluded that 

peers have a positive and significant influence on consumer behavior as seen from the 

results of the t test. Still similar research was also conducted by Stock et al., (2014) 

which showed that peers influence consumer behavior. The higher the peer relationship, 

the more consumer behavior increases. Correlation The results of this study are in line 

with the research results of Stock et al., (2014) showing that behavior is strongly 

influenced by the peer environment. Consumptive behavior increases in correlation with 

the peer environment, and vice versa. These results are in line with the findings of 

Banerjee (2016) who conducted similar research, the results of his research showed that 

there was a positive and significant influence. From these results it can be interpreted 

that if relationships within a peer group become closer, then consumer behavior will 

increase and vice versa. According to Yue et al., (2023), peer interactions have a positive 

influence on consumption behavior, more specifically, peer interactions cause 

consumption behavior to increase. 
 

In addition to social media for today's younger generation, involving peers 

(peer influence) in decision making when buying something, the younger generation 

seeks approval from peers or colleagues, this can increase self-confidence and make 

being in a group feel more comfortable. (Viswanathan & Jain, 2013). 15616) 
 

From the description above, economic literacy is an important ability that must 

be possessed by every human being, including students, with good economic literacy 

enabling people to make the right decisions regarding fulfilling their life's needs. 

According to Indra Dermawan, Harsoyo, et al. 92011: 6) argue that a human being 

who has economic literacy skills is a human being who thinks rationally and is able to 

consider the sacrifices made or given with the benefits obtained, and is free to 

determine his choices to achieve economic goals. . 
 

Referring to this definition, it can be stated that economic literacy is a person's 

knowledge and skills when applying intelligent thinking in managing financial resources 

effectively so that they are able to make individual decisions rationally, can consider the 

sacrifices and benefits as well as their choices to achieve hopes or goals. 
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METHODOLOGY 
 

This research uses a quantitative approach, namely an approach that uses data 

in the form of numbers and statistics to measure and analyze phenomena. This 

approach is based on the principle that phenomena that can be measured 

quantitatively can be explained, measured and analyzed using a statistical approach. 

Quantitative research is research based on the philosophy of positivism, used to 

research certain populations or samples, sampling techniques are generally carried 

out randomly, data collection uses research instruments, quantitative/statistical data 

analysis aims to test predetermined hypotheses (Sugiyono, 2015) 
 

The type of research used in this research is survey research with a descriptive and 

verification approach. Survey research is research carried out using questionnaires as a 

research tool which is carried out using questionnaires as a research tool which is carried 

out on large and small populations, but the data studied is data from samples taken from 

that population, so that relative incidence, distribution and relationships between 

variables, sociological and psychological) (Sugiyono, 2015). The aim of using survey 

research is to provide a detailed description of the background, characteristics and 

typical characteristics of a case or event of a general nature. 
 

The descriptive method is a method used to describe or analyze research results 

but is not used to make broader conclusions (Sugiyono, 2015). This research method is 

to describe or describe the conditions that occurred when the research was carried out, 

then the data is analyzed based on theory so that conclusions can be drawn and 

recommendations made if deemed necessary. Furthermore, the verification method is 

research carried out on a certain population or sample with the aim of testing a 

predetermined hypothesis (Sugiyono, 2015). The verification method means testing a 

theory by testing a hypothesis whether it is accepted or rejected. By using this method, 

significant relationships between the variables studied will be known 
 
 

 

RESULT AND DISCUSSION 
 

1. The influence of social media on hedonic lifestyles  

Based on the results of analysis and testing, it shows that social media 

influences hedonic lifestyles. This shows that the higher the intensity of social media 

use, the higher the hedonic lifestyle. 
 

As stated by Fatma Laili Khoiru Nida (2014), the various types of information 

media produced have made mass communication have a strong existence in the 

communication patterns of modern society. However, new media has given birth to 

social media which uses the latest web-based communication technology. Nisa 

Khairuni (2016) said that the development of social media is increasingly fast, 

diverse, unique, reaching various segments and has characteristics, thus social media 

has become a new mass media. (Pramiyanti et al., 2014) currently social media is an 
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effective, transparent and efficient communication medium and has an important 

role as an agent of change and renewal. 
 

Today's social media is not only a communication medium but has various 

functions that have not only positive but also negative impacts. 
 

The results of this research are in line with the results of research conducted by 

Indah Surya C, and Rezi Erdiansyah (2021); who reported that: "social media use 

has an impact on hedonic lifestyles". 
 

The research results show that the direct influence of social media is not yet 

optimal on hedonic lifestyles. This is because even though the results of the analysis 

show that the intensity of social media use is perceived to be in the moderate 

category, the field shows that there are students who do not yet have indicators of 

intensity in using social media, such as not making social media an important source 

of information. to make learning easier, social media has not yet become a source of 

information that is useful for life and there are those who do not often access social 

media for entertainment and games. From the explanation above, it shows that there 

are indicators of the intensity of use of social media that have not been met. 
 

With social media, all social actors can participate in creating, sharing, and 

receiving information in the form of blogs, websites, social networks, forums, and so 

on. Information conveyed via social media does not only apply to one person with 

one tweet, but applies to everyone as a social media user. Then what becomes a 

trending topic on Twitter, for example, can spread across countries in a short time 

and get thousands or even millions of responses from social media users. 
 

Through social media students can search for anything and anywhere. Not 

infrequently, social media is used as a showcase for some students to update their 

activities. In fact, social media should be a medium that makes it easier for them to 

easily find study friends and find information related to learning. With so many 

students accessing social media such as Instagram, Facebook, Twitter, YouTube, 

etc., many producers market through social media, resulting in online buying and 

selling activities. 
 

Producers use students as a potential target market, because students are 

easily seduced by advertising, like to follow friends, are unrealistic and tend to be 

wasteful in how they spend their money. Not to mention that foreign cultural 

elements such as hedonic social patterns have become embedded in teenagers' lives 

(Nurlina & Suja'i, 2022). This makes the intensity of social media use high. 
 

With the increasing intensity of social media use, students cannot manage their 

time, become lazy about studying, can delay prayer time and can even lead to changes 

in attitudes and behavior that don't care about the surrounding environment. 
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From the description above, it is clear that social media has influenced social life 

and society, not only at junior high school age but also at society in general. Changes 

in social relationships or as changes to balance. Social relations include all forms of 

changes in a society, which affect its social system, including containing values, 

attitudes and behavioral patterns between groups in society. Social changes that 

have a positive impact, such as the ease of obtaining and conveying information, can 

be used as a source of learning. Meanwhile, social changes tend to be negative, such 

as the emergence of attitudes towards life that tend to focus only on pleasure, 

spending time on things that are less useful, being wasteful and other consumerist 

behavior which is part of a hedonic lifestyle. 
 

The results of other studies also report the same thing that social media has a 

strong correlation with the hedonic lifestyle of today's teenagers, including junior 

high school students. 
 

There are students who are teenagers, which is a transitional period because at 

that time, they are starting to leave childhood but have not yet entered adulthood. 

Among teenagers, those who are super active on social networks often upload their 

daily activities, as if to provide an overview of their life style who are trying to follow 

the changing trends of the times. However, what they upload on social networks 

does not always provide a picture full of pleasure, there are many realities in their 

lives, they feel empty. Different characters can be displayed by all individuals when 

they are in cyberspace or in the real world. 
 

Lifestyle is a view or appearance aimed at by an individual with certain goals. An 

excessive lifestyle is certainly not justified because it will cause various kinds of problems 

in life, such as many negative things that other individuals do when they see another 

individual's excessive lifestyle, there will be a feeling of insecurity (feeling not confident) 

and a feeling of wanting to have a different lifestyle. excessive as shown by other 

individuals (Asmawati et al., 2022). Thus, theoretical studies and several previous 

studies show that social media influences students' hedonic lifestyles. 

 

2. The Influence of Peers on Hedonic Lifestyles  

Based on the results of analysis and testing, it shows that peers influence 

hedonic lifestyles. This shows that the higher the friendship with peers, the higher 

the hedonic lifestyle. 
 

Muslich (2011, p.35) explains that there are ten signs of the times that must be 

watched out for, in this case the signs of the times that are visible in teenagers are 

the use of bad words, strong peer influence in acts of violence, increasing self-

destructive activities, increasingly blurred moral guidelines, decreased work ethic, low 

respect for parents and teachers, low level of responsibility, a culture of dishonesty, 

as well as feelings of suspicion and hatred between people. These ten things happen 

a lot in today's school environment. Most students tend to have lost their sense of 

shame and do not want to improve themselves. These mistakes are considered 

normal because they are made by many people, together, and repeatedly. 
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In the context of self-discovery, the need to make friends emerges as a need 

that must be fulfilled so that teenagers try to escape from attachment to family. The 

need to make friends encourages teenagers to try to join peer groups that are 

considered to have similar views. Adolescents who want harmonization and 

emotional support by establishing friendships will find it easier to conform and follow 

the norms that apply in the group. Teenagers will adjust their behavior, hobbies, 

lifestyle and appearance so that they are no different from their peers and can be 

accepted as part of their group. 
 

The results of this research are in line with the results of research conducted by 

Arisa Darwis at al (2020) who reported the results of her research that: "the 

influence of peer interactions has a big impact on students' lifestyles, resulting in 

more negative impacts, including hedonic lifestyles." 
 

The research results show that the influence of peers with a hedonic lifestyle is 

not yet optimal. This is because even though the results of the analysis show that 

peers are a place to find new experiences that are not found in their families, they 

do not make peers the most important people in their lives and they do not make 

peers into friends who can lighten the burden as a student. 

 

3. Economic Literacy Moderates the Influence of Social Media on Hedonic 

Lifestyles 
 

Based on testing and analysis, it is known that economic literacy moderates the 

influence of social media on hedonic lifestyles. This shows that the interaction 

between social media and economic literacy influences hedonic lifestyles. 
 

As stated by Marsh (2009), each student, as an individual, is exposed to 

economic principles and how to apply them on a personal, local, national, and global 

level, how to act rationally in making personal financial decisions, and how they 

should act rationally , develop a basic understanding of how to influence others to 

behave in similar ways. Ability to assess economic decisions and understand the 

economic decisions taken. They are able to make rational decisions regarding public 

policy issues and therefore have constraints on their personal affairs. This gives 

students a foundation to engage in economic, social, environmental, and political 

issues and think about how the economy affects themselves and others. 
 

Economic literacy is a measure of how far a person has a level of understanding 

of the basics of economics and also shows the level of economic literacy. 
 

The results of this research are in line with the results of research conducted by 

Luthfatul Amaliya and Khasan Setiaji (2017), Muttaqin et al (2022);, who reported 

the results of their research that: "social media and economic literacy have a 

significant effect on hedonic lifestyles". 
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The research results show that social media has a less than optimal influence on 

hedonic lifestyles and economic literacy as a moderator variable. This is because the 

results of the analysis show that social media and economic literacy are perceived as 

falling into the sufficient or moderate category. Facts on the ground show that there are 

students at SMPN 1 Jalaksana who do not yet have comprehensive economic literacy 

indicators, such as the tendency to shop online as a lifestyle requirement. to appear to 

follow trends, feel dissatisfied with what they have therefore online shopping is done to 

fulfill desires, and tend to feel that studying is something that is not fun. This attitude is 

an indicator that shows students have a hedonistic lifestyle. 

 

4. Economic Literacy Moderates the Influence of Peers on Hedonic Lifestyle 

Based on testing and analysis, it is known that economic literacy moderates the 

influence of peers on hedonic lifestyles. This shows that interactions between peers 

and economic literacy have an influence on hedonic lifestyles.  

Many factors influence a person's lifestyle. These factors are environmental 

factors (family and friends), income level, culture, education level and the like. Social 

relationships and peers also play a role. 

Adolescents are faced with acceptance or rejection from their peers in the 

social environment. To avoid peer rejection, teenagers tend to follow the same 

things as their peer group (Mappiare, 1982), for example if one of their friends buys 

a certain product or item, then other friends also follow. 
 

Hoyer and Maclnnis (2010) also explain that there is a tendency for an 

individual to behave as their group behaves as their group behaves. (Iskandar & 

Rahmayanti, 2018) 
 

The results of this research are in line with the results of research conducted by 

Silvy Nuroctaviani atal (2023), Nurlina and Suja'i (2022), Firyal Naufali Muttaqin 

(2022). who reported the results of his research that: "peers and economic literacy 

have a significant influence on hedonic lifestyles". 
 

The research results show that peers have a less than optimal influence on 

hedonic lifestyles with economic literacy as a moderator variable. This is because 

even though the results of the analysis show that peers and economic literacy are 

perceived to be in the moderate category, the facts in the field show that there are 

still students who do not have indicators of peer and economic literacy as a whole, 

such as there are still students who have an understanding that to can be recognized 

in a social setting, required to follow trends followed by friends, follow trends so as 

not to be followed by friends and follow trends because they are inspired by friends. 
 

There is a tendency for students to search for their identity by following various 

things that are trending both in terms of appearance and lifestyle because they 

always want to show their existence in the environment where they are. Students 

will try to do various things to maintain and increase what they feel is less attractive, 

they will try to buy new things without limits, thus leading them not to save money 

and move away from a simple lifestyle. 
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CONCLUSION  

Based on the results of the analysis and discussion previously stated, the following 

conclusions can be drawn: 1) Social media influences hedonic lifestyles. This means that 

the higher the intensity of social media use, the higher the hedonic lifestyle. 
 

2) Peers influence hedonic lifestyles. This means that the more supportive your peers 

are, the more your hedonic lifestyle will increase. 3) Economic literacy negatively 

influences hedonic lifestyles. This means that the higher the economic literacy, the 

lower the hedonic lifestyle 4) Economic literacy moderates the influence of social 

media on hedonic lifestyles. This means that with economic literacy, the influence of 

social media on hedonic lifestyles becomes greater or stronger. This means that 

economic literacy can weaken the influence of social media on hedonic lifestyles. 5) 

Economic literacy moderates the influence of peers on consumer behavior. This 

means that with economic literacy, the influence of peers on hedonic lifestyles 

becomes greater or stronger. This means that economic literacy can weaken the 

influence of peers on hedonic lifestyles. 
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